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Executive Summary  

Background 

This document contains the description of the items of D6.1 of 
COVIRNA, namely the project logo, the flyer and the website. In 
particular, the document describes the logic behind each of these 
items, the design choices, how they will be used as well as key 
references to color codes and website links. 

Objectives 

The objective of D6.1 is to release the project logo, a flyer presenting 
the project, and finally creating the project website. For each of 
these items the goals are: 
 
- Project logo: create a logo that reflects the visual identity of 
COVIRNA and that is easily recognisable by stakeholders. The logo 
will be used as a symbol of the project and be present in all 
deliverables and outputs. 
- Flyer: create a flyer that presents COVIRNA and the partners to 
audiences. The flyer will act as the first marketing and visibility tool. 
- Project website: create a website that acts as landing page of the 
project and as a public repository for project news items, media 
contents, newsletters, blogs, publications, project updates, as well 
as information on the partners, and the work packages. The public 
deliverables will also be uploaded on the project’s website.  

Methods 
The methods for the creation of the three items (logo, flyer and 
website) have included internal consultations, needs analysis, and 
criteria setting and monitoring for the web designer. 

Results  
& implications  

The results have been: 
1) The creation of a logo that reflects the visual identity and 

themes of the COVIRNA project 
2) The creation of a flyer that summarises a) the objectives and 

methodologies of COVIRNA for audiences who come to know 
for the first time about the project, as well as b) the 
consortium’s members with a call to action to engage with 
the project and with a reference to the project’s main 
communication channels 
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1. Project Logo 

The COVIRNA project logo will be used on all deliverables and key project materials and 
messages to highlight the identity of the project. The logo uses the Advent Pro Bold character 
while the strapline is written in Montserrat. The colors of the logo are red and blue and 
specifically RGB #104D8F for the Blue and RBG #C00000 for the Red. The logo presents two 
key icons, items that reflect the scope of the project: an RNA string to the left and a heartbeat 
signal between the main logo text and the strapline. These respectively connect to the 
importance of RNA in the creation of the diagnostic as well as the specific focus on 
cardiovascular risks for COVID-19 patients.  
 
 

 
 

 
Figure 1. COVIRNA logo with strapline 

 

 
Figure 2. COVIRNA logo without strapline 

The logos were created via a consultation process led by EHMA that first was internal to EHMA 
itself whereby the EHMA team members worked together to propose a number of logo 
options. In the second phase, the proposed logos were fine-tuned with the COVIRNA 
coordination inputs. Finally, the logos options were presented during the kick-off meeting of 
December 2020 to the consortium where they were asked to vote via a Form for their 
preferences. The preference was further polished and updated with extra comments from the 
partners and the final product was developed in two versions: with and without strapline. The 
logo has been integrated in the various project templates.  
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2. Project Flyer 

The COVIRNA flyer is a visual two-pager, which summarises the scope of the project, the goals, 
and the partners, introducing COVIRNA to audiences who have not heard of the project yet or 
who might want to have a tool that easily summarises what the project is about.  
 
The flyer has the recognition of the EU funding on the top right, the project logo on the top 
left, and, on the first page, the focus is on the project itself: what it wants to achieve and, in 
brief, the methodologies that will be used. The second page’s focus is more around the 
Consortium as it lists the partners ordered by field of activity (research, business, NGO). At the 
end of page two, a call to action is launched to invite interested stakeholders to engage more 
directly with the project. The footer contains icons and links to the project’s contact email, 
website, and social media. 
 
The project flyer was developed by EHMA in three main steps: 
 
First, building on the experience of previous projects, the flyer was designed following a 
template that has proven to be ideal to increase interest while being accessible. By keeping 
the language accessible to experts and larger audiences, as well as dividing the flyer into a first 
page focusing on the project and a second page focusing on the partners and ending with a 
call to action, this flyer is expected to be a key communication tool towards stakeholders 
especially during the first year of the project. 
 
Second, by using inputs from the partners who have provided text and particularly by building 
on the first news item of the project, the flyer has integrated all partner`s views. 
 
Third, the first draft underwent and internal consultation.. According to the quality control 
process set within the project, the draft was first submitted to the project coordination for an 
internal review, before final submission to the European Commission. 
 
Below are the images of the flyer. 
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3. Project website 

The COVIRNA website will be the main repository and channel for project deliverables and 

messages, as well as acting as the landing page of the project. The website contains 

information on the project’s scope and goals, the results, the partners, and the work packages. 

As the project progresses, news items, newsletters, and media contents such as photos and 

videos will also be uploaded on the website. The website is also connected to the other 

communication channels of the project such as MailChimp and social media and it will contain 

a GDPR compliant registration form for newsletter subscribers.  

The website, whose domain is www.covirna.eu (currently private and accessible inserting the 

username “covirna” and the password “diagnose”), will be made public after the approval by 

the project`s Executive Committee. It currently has 5 main sections:  

- a home page with animated boxes giving an overview on the project, the partners and 

connections to the more specific related pages of the website;  

- an “About the project” section, which goes more in depth about the goal and methodology 

of the project;  

- the “Work Packages” page with details on each of the work packages;  

- the “Consortium” page listing the partners with a small description, each partner`s logo, 

and a link directing to the partner’s official web page; 

- the “News and Events” page to be used for news articles and to upload newsletters.  

As the project progresses and more content is produced, the “deliverables” and the “blogs 

and publications” pages will be added.   

Throughout the website, the visual identity of COVIRNA is evident, with the usage of the 

typical red and blue colors, as well as the usage of thematic icons, which connect to the theme, 

and scope of the project.  Below you can find some screenshots of the website. 

http://www.covirna.eu/
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4. Conclusion 

This document has showcased the three main communication and dissemination items of the 

project namely, the project’s logo with and without strapline, the project’s flyer, and the 

website. For each of these items, some technical details were highlighted, as well as the 

purpose, the creation process, and the images of the actual item. 

These three items will be the first step that will allow COVIRNA’s communication to kick-off 

and it will be followed by the actual dissemination content creation in parallel to 

developments in other work packages. The D6.2 deliverable, which will contain the 

communication strategy, will detail the actual framework for the project communication and 

it will be built on the D6.1. 


